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2. IlepeyeHb KoMIeTeHIIHIA

VYK - 4 CnocoOeH ocyIecTBIATh 1€I0BYI0 KOMMYHHUKAIUIO B YCTHOM U MHCbMEHHOM
dopmax Ha rocyapcTBeHHOM si3bike Poccuiickoit @enepannu 1 ”HOCTpaHHOM(BIX) sI3bIKE(aX).

3. Kputepuu u nokaszareju OleHUBAHUSA KOMIETEHIHI HA Pa3IU4YHBIX ITamax HUX

(¢popmupoBaHusn
Dopyu Kpurepun u nmokas3atesiu OlleHMBaHHS KOMIICTEHIIUH Dopmbl
Oran popMupoBaHus KOHTPOJ
pyemast
KOMITETEHITUH (pa3zeibl, KOMIIET 3HaTh: YmeTs: Bnaners: s cdop-
TEMBI TUCIIUIUTHHBI) TH
CHITHS N
KOMTI- Ui
5 cemectp
Hospitality in historical YK-4 COJICpKaHUE PUMEHSITh SI3BIKOBBIMHU M PEUCBBIMHU YcrHOE
perspective U3Y4YEHHOTO MOJy4YeHHBIC 3HAHUA | HaBBIKaMH ((OHETHKa, BBICKA3bl
The structure of modern rpaMMaTHYECKOTO U JUISL OCYILIECTBIICHHSI | JIEKCHKA, TPAMMATHKA); BaHUeE 110
Hospitality industry JICKCHYECKOTO JIEITOBOM a TaK)Ke PeUCBBIMU TEME,
Service Characters of Marepuana Juis KOMMYHUKAIIUH B YMEHUSIMU (ayAUpOBaHUE, Joxuas.
Hospitality Industry OCYIIECTBIICHUS YCTHO# 1 rOBOpEHHE, YTEHUE, MUCHMO)
Consumer Behavior in KOMMYHUKAIIUH B MUCbMEHHOU opMax | JJisi OCYIIECTBICHUSI JEIOBOU
Hospitality Market YCTHOH U IMCbMEHHOM | JuIs KOMMYHHUKAIIUU B YCTHOM U
¢dopmax amst MEXKKYJIBTYPHOTO MMUCBMEHHON opmax
MEXKYJIBTYPHOTO B3aMMO/ICHCTBHS B - HOpMaMH PEYEBOTO ITHKETA.
B3aMMOJICHCTBHSI. oOrmIecTse.
6 cemectp
Marketing of Hospital YK-4 CoJIepKaHUe MIPUMEHSTh SI3BIKOBBIMU M PEYCBBIMHU YcTHOE
Services H3Y4YEHHOTO MOJTyYCeHHbIC 3HAHUST | HaBbIKaMU ((poHeTHKa, BBICKA3bI
Marketing Environment of rpamMMaTHYeCKOro 1 JUISL OCYILIECTBJICHHSI | JIEKCHKA, TPaMMaTHKa); BaHHe 110
a Hospital Company JIEKCHYECKOTO JIETIOBOM a TAK)KEe PEYEBBIMU TEME,
Marketing Information MaTepuaa st KOMMYHHUKAIHH B YMEHHSAMHU (ayIUPOBaHHUE, Mpe3eHTa
Systems OCYILECTBIICHUS YCTHOH U TOBOpPEHHE, YTCHHE, TNCHMO) oy

Growth and Management
of Hospitality Business

KOMMYHHUKAIIH B
YCTHOM ¥ NUCbMEHHOMU
dopmax st
MEXKYIbTYPHOTO
B3aMMOJIEHCTBHUS.

MMChMEHHOM (hopmax
Ui
MEXKYJIBTYPHOTO
B3aMMO/ICHCTBHUS B
ol1ecTse.

JUId OCYHIECTBIIEHHUS AEJIOBOU
KOMMYHUKAIIMH B YCTHOH H
MCbMEHHOH (popmax

- HOpMaMH PEYEBOro ITUKETA.




Ikana oueHnBaHusA B paMKax 0aJUIbHO-PpeHTUHIOBOM cuctembl MAI'Y: «He
3a4TeHO» - 60 0a/I0B U MeHee, «3auTeHo» - 61-100 6amioB

IIkajia olleHUBAHUA B PAMKaX 0aJJIbHO-PEHTHHIOBOM CHCTEMBI
«HEYJIOBJICTBOPUTEIBHO» — 60 0aIIOB U MEHEE;
«YIOBIETBOPUTENHHO» — 61-80 Ganos;
«xopormo» — 81-90 6aos;
«otauyHo» — 91-100 G6amios

4. KpuTepnu U MIKAJIbI OLleHUBAHUS

4.1. YcTHOE BbICKa3bIBaHHE N0 TeMe (padoTa Ha 3aHATHSIX)

Bajiabl

Kputepun onennBanus

2

— M3JIOKEHHUE MaTepraja JIOTHIHO, TPAaMOTHO, 0€3 OIHO0K;

— cBOOOMHOE BiIameHue MpodeccHoHanbHOM TEPMUHOIOTHCH;

— pasHooOpa3ue U aJeKBaTHOCTh HCIOJIb3YEeMOM JIEKCHKH;

— pa3HooOpa3ue UCIIONb3yEMbIX IPAMMATHICCKUX KOHCTPYKITHIA;
— OTCYTCTBHE May3, CBOOOJHOE BIIAJICHHUE A3bIKOM, OCTIIOCTh PEYH.

— OTBET HeIOCTAaTOYHO IOJHBIM ¢ HE3HAYUTEIbHBIMU HETOYHOCTSMHU
—  CTYICHT JIOIyCKaeT HETOYHOCTH B Mepenade HHGOpManru, B IPUMEHEHUH 3HAHUIA;
— 00HapyXHBaeTcs HeOCTAaTOYHO INTy0OKOe MOHMMaHKE MaTepuaa.

— OTCYTCTBYIOT HEOOXOUMbIC TCOPETHUCCKUEC 3HAHMSI, JOMYIICHBI OIIMOKY B MOHUMAaHUU
TEKCTA, UCKAKEH CMBICIT;

— B OTBETE CTYJCHTA MPOSBISACTCSA HE3HAHNE OCHOBHOTO MaTepHalia y4eOHOH MporpamMMmel,
JIOITYCKAIOTCS TPyObIe OTHOKH B U3JI0KEHUH.

4.2. BpicTymuieHHe CTYJIEHTOB € cO00IeHneM (I0KJIa10M)

Bbanabl

XapaKkTepuCTHKH 0TBETA CTY/IEHTA

10

- CTYAICHT IIIyOOKO U BCECTOPOHHE YCBOMII MPOOIIEMY;

- YBEPEHHO, JIOTHYHO, MOCJICI0BATEILHO U TPAMOTHO €0 M3JIaraer;

- OomMpasch Ha 3HAHUS OCHOBHOW M JIOMIOJHHUTEIBHOW JIUTEPATyphl, TECHO MPHUBSI3BIBACT
YCBOEHHBIC HAYYHBIC MOJIOKEHHUS C MPAKTUUCCKON ACATEILHOCTHIO;

- yMeJI0 000CHOBBIBAET M aPTYMEHTHPYET BEIABUTAEMbIE UM HIIEH;

- JIefaeT BBIBOALI M 0000IIEHNS;

- CBOOOIHO BJIaJieeT MOHIATHAMUA

- CTYJICHT TBEPJO YCBOWJI TEMy, IPaMOTHO W II0 CYIIECTBY HM3JIaraeT e¢, ONUpPasCh Ha 3HAHUS
OCHOBHOM JIMTEPATYPHI;

- HE JIOMyCKAeT CYNIECTBEHHBIX HETOYHOCTE;

- YBSI3BIBAET YCBOCHHBIE 3HAHUS C MPAKTUYECKON EATEINHHOCTHIO;

- apryMEHTUPYET HAYYHBIC ITOJIOKCHHUS,

- JIefaeT BBIBOJLI M 0000IIEHNS;

- BJIaJIEET CUCTEMOI OCHOBHBIX ITOHATHI

- TeMa pacKpbiTa HEIOCTATOYHO HYETKO M TOJHO, TO €CTh CTYJISHT OCBOWI MpoOieMy, IO
CYIIECTBY M3JIaraeT ee, ONMpasCh Ha 3HAHMS TOJFKO OCHOBHOM JIUTEPATYPHI;

- JIOIYCKaeT HeCYIECTBEHHbIE OMIMOKH U HETOUHOCTH;

- UCTIBITBIBAET 3aTPyIHEHUS B IPAKTHYECKOM NIPUMEHEHUH 3HAHUM;

- cJ1ab0 apryMEHTUPYET HayYHbIE TTOJIOKEHHS

- 3aTpynHseTcs B OPMYJTUPOBAHUH BHIBOJOB U 0000IIEHUI];

- YaCTMYHO BJaJICE€T CHCTEMOW NOHATUI

- CTYZCHT HE YCBOWI 3HAYUTEITHLHON YaCTH TIPOOIEMET;

- TOTIYCKAET CYIIECTBEHHBIC OMTMOKN M HETOYHOCTH TP PACCMOTPCHUU €€;
- UCTIBITHIBAET TPYAHOCTH B MIPAKTUUYECKOM MPUMEHEHUU 3HAHUH;

- HE MOXET apryMEHTUPOBATh HAYUHBIC MOJIOKECHUS;

- He (hopMyITHpyeT BEIBOJOB U 000OIIICHMIA;

- HE BJIaJICCT NOHATUIHBIM anmnapaToM




4.3. IloaroroBKa Mpe3eHTALMI

CTpykTypa npe3eHTanuu Makcumaibaoe
KOJIN4eCTBO 0a/1JI0B

Conep:xkanue
CdopmynupoBaHna 1einb paboThl 1
[TonsTHBI 331241 U X0 paObOTHI 1
WNudopmaniys n3noxxeHa NoJHO U YETKO 1
Nnmoctpanun ycrmiuBaroT 3 PexT BOCIPUATHS TEKCTOBOM YacTH 1
nHpopmaruu
Cnenanbl BBIBOJIBI 1
Odopmiienue npe3eHTanumn .
Enunblii ctuinb odopmiieHus 1
Tekct serko ynraercs, (POH COYETACTCS C TEKCTOM M rpaduKoii 1
Bce mapamerps mipudra Xxopoiio nogodpansl, pazmep mpudra 1
ONTHUMAJILHBIA U OJJMHAKOBBIN Ha BCEX Claigax
KiroueBblie €10Ba B TEKCTE BBIJACICHBI 1
JddeKT npe3eHTANUU
OO6miee BrieyaTieHrue OT MPOCMOTPa MPE3CHTAIIHI 1

Max koJin4ecTBO 0a/1JI0B 10

4.4, Tect
[TporeHT npaBUIIBHBIX OTBETOB Jo 60 61-80 81-100
KonmuecTBo 6ajuioB 3a pelieHHBIN TECT 3 7 10
4.5. 3auer
Ouenkn/ XapakTepucTHKH OTBETA CTyIeHTa
0aJITIBI
3aureno/ | CTyleHT TPEACTaBISIET JOCTATOYHO TIIOJHOE€ W JIOTUYHOE H3JIOKEHHE Marepuana
1-40 Oounera, BO3MOXKHO C HEOONBIIMMHU HEJOCTaTKaMU B PEMpE3eHTAllUd MaTrepHana.
OTBevaer, BO3MOXHO, HE JOCTATOYHO TIOJHO HA JIONOJHUTEILHBIC BOIPOCHI
npenojaBaTens, J0myckaeT He 60Jbiie 10 S3bIKOBBIX OIHUOOK.
He CTyneHT He YCBOMII coiep KaHNue AUCIUILTUHBI, HE CMOT OTBETUTH HA JIOTIOJIHUTEIHLHBIC
3a4TEHO/ | BOMPOCHI TIpernoaBaresisa u AonycTii Oonee 10 ommbOOK B M3I0KEHUH MaTepHalia Ha
0 AHTJIMHACKOM SI3BIKE.
4.6. DKk3aMeH
Onenka/ XapakTepucTHKH OTBETA CTyIeHTa
0aJITIBI
5/ CTyIeHT IMOJIHO M YeTKO OTBEYaeT Ha AK3aMECHAIIMOHHBIC BOIPOCHI, JTOIOJTHUTEILHBIC
31-40 | Bompochl mpemojaBaTeNsi MO BCEMY H3YYEHHOMY KypCy, IEMOHCTPHUPYET yMEHUeE
JIOTHYECKH  CUCTEeMAaTH3MpOBaTh W aHAIM3UPOBATH  S3BIKOBOM  MaTepual,
apryMEHTHPOBAHO OOOCHOBBIBATh W JIOKa3bIBaTh CBOKD TOYKY 3PEHHs, TPAMOTHO
M3JIaraeT MaTeprai OujeTa Ha aHTJIMHCKOM SI3BIKE.
4/ CTyneHT mpeAcTaBlseT JOCTATOYHO TIOJHOE M JIOTHYHOE W3JIOKEHHE Marepuana
21-30 | sk3aMeHaAlMOHHOTO OwieTa, ¢ HEOONBIIMMH HEAOCTATKAMH B  pEMpPE3CHTAINH
Matepuana. [Ipyu 5TOM CTYJEHT He BBICKA3bIBAET CBOETO COOCTBEHHOTO CY>KICHHUS, WIH
HEJ0CTATOYHO TIIOJHO OTBEYAeT Ha JOIOJHUTEIbHBIE BOMIPOCHI IPETOaBaTEIIs,
JOTTyCcKaeT He OonpIne 3-4 omunbOoK B H3JI0KEHUH MaTeprasa Ha aHTITUHCKOM SI3bIKE.




3/

CTyneHT IeMOHCTPUpPYET MOBEPXHOCTHOE, HEYrJIyOJeHHOEe BIaJCHHE MaTephalioM

1-20 JUCHUIUIUHBI, JOMYCKAaeT HapyUIEHWE B JIOTUKE H3JIOKEeHUuss U 10 10 S3bIKOBBIX
omuOok. Kpome TOro, CTyIeHT HEAOCTaTOYHO TMOJIHO OTBEYAET Ha JIOMOTHHUTEIbHBIC
BONPOCHI MTPETIOIaBaTes

2/0 CTyaeHT He YCBOWJI COJCp)KaHHME JMCIHUIUIMHBI W AomycTui Oosee 10 ommbok B

H3JI0KCHUU MAaTCpHUajia Ha AHTJIMHUCKOM SI3BIKE.

5. TunoBbie KOHTPOJIbHBbIE 32JaHUS U MeTOANYECKHEe MAaTEePHAJIbI, ONPe/le/IsiIolue
npoueaypbl OeHNBAHUSI 3HAHUI, YMEHUIi, HABBIKOB M (MJ1H) ONbITA 1eATEJIbLHOCTH,
XapaKTepU3y0IIHUX 3Tanbl GOPpMUPOBAHNS KOMIIETEHIUI B Mpolecce 0CBOCHHS
o0pa3oBaTe/ibHOI MPOrPaMMBI.

1. Tunosoe TecTOBOE 3aJaHHe

|I. 'pammaTuka
3anoanume nponyck

1. It was a great idea of to go swimming this afternoon.

a) you

b) yourself
Cc) your

d) yours

1. My best friend is three years than me.
a) the youngest

b) younger
C) young

d) most young
2. The oldest living tree in the world grows in California.

a) the
b) —
c) an
d) a

3. She is going to study music next year.

a) —
b) in
c) at
d) to

4. Begin with a minute two of small talk.

a) but
b) or
¢) and
d) if

5. My course on Monday at 9.30.
a) are starting

b) starts

¢) shall start

d) have started

6.
a) Told

of her arrival, | went to see her.

b) Being told

c) Totell
d) Telling
7.

a) Look for
b) Look at

the sunset. It’s going to be really hot tomorrow.




c) Look to

d) Look after

8. Your face seems familiar to me. We have met somewhere.
a) need

b) should

c) ought

d) must

9. A sshorter, more meeting leaves time for work.
a) productive

b) production

) productivity

d) productiveness

I1. [IpodeccuonanbHas Jlekcuka
3anoanume nponyck

1. Her current interest was and development, but she has changed fields.

a) residence
b) reputation
C) research
d) resistance
2. The person who handles applications for vacant posts is

a) personal officer
b) sales assistant
¢) unskilled worker
d) safety officer
3. Cultural are general practices found in every culture.

a) programmes
b) institutions
C) events
d) universals
4. Social is the ways people act towards one another when they meet.

a) role
b) behaviour
) interaction
d) value

111. PeueBoii dTUKET
Buvioepume pennuxy, nauboniee coomeemcmayouyro cCumyayuu 00uieHus

1. Hostess: Are you enjoying yourselves?
Guest:

a) Oh, yes, we’re having a fantastic time, thank you.
b) Idon’t know.
¢) What have you said?
d) Yes, we are enjoying ourselves.
2. Shop assistant: Can | help you?

Customer:

a) Fine.

b) No, that’s not necessary.

c) Oh, good. I’m so glad to have met you.
d) No, it’s all right, I’'m just looking.



3. Teacher: Well, good bye and the best of luck for the future.
Student:

a) Good luck.
b) Good bye for ever.
c) Thank you for teaching me, I really enjoyed your lessons.
d) Let’s hope for the best.
4. Boss: Do you see what | mean?

Employee:

a) Yes, do, please.

b) Yes, but I’'m not sure I quite agree.
€) Yes, and I don’t agree with you.
d) Idon’t think so.

IV. CrpanoBenenue. KyibTypa u Tpaguluu cTpaH U3y4aeMoro si3bIKka
3anoanume nponyck

1. British Museum is situated in

a) London
b) Edinburgh
c) Oxford
d) Washington
2. There are stripes on the US flag.

a) 20
by 17
c) 13
d) 31
3. The largest city of Canada is

a) Vancouver

b) Toronto

c) Ottawa

d) Montreal

4. Bill Gates is a founder of

a) the largest automobile corporation
b) the first entertainment theme park
c) the Metropolitan Museum

d) the Microsoft Corporation

S IlIpouumaiime mexcm

Auguste Comte

= The French philosopher who is known as the Father of Sociology is Auguste Comte. Comte
advocated a science of society, which he named sociology. It was Comte’s intention that there be
one science of society to take its place alongside the various physical sciences, he stated the need
for a “science of man”. He urged the use of natural science techniques in the study of social life.
Comte also originated positivism, a philosophic doctrine that incorporated his views on
sociology.

= Auguste Comte was born in Montpellier, France, on Jan. 19, 1798. His father, Louis, was a
tax official. Auguste studied at the Ycole Polytechnique, in Paris, from 1814 to 1816. In 1818 he
became secretary to the Comte de St-Simon, a pioneer socialist. Beginning in 1826, Comte
delivered private lectures to some of the leading French scholars and scientists of the day. These
lectures became the basis of his most famous work, the six-volume “Course of Positive
Philosophy” which was published between 1830 and 1842. In 1827, two years after his marriage
to Caroline Massin, Comte suffered a mental breakdown. After his recovery he was on the staff



of the Icole Polytechnique from 1832 to 1842. In his four-volume “System of Positive Polity”
published between 1851 and 1854 Comte formulated a concept called “religion of humanity”.

= Comte is best known for his “law of the three stages”. According to this “law” man’s
explanations of natural and social processes pass through three stages — the theological, the
metaphysical and the positive. In the first stage, man sees these processes at the work of
supernatural powers. In the second, he explains them by means of such abstract ideas as “causes”
and “forces”.

= In the third stage, he accumulates factual data and determines relationships among the
observed facts. Comte believed that astronomy, physics, chemistry, and biology had evolved
through these stages. He sought to organize sociology along “positive” lines. Comte died in Paris
in Sept. 5, 1857.
5. Onpedenume, AGNAIOMCA IU YMBEPHCOCHUA

1. Auguste Comte applied techniques of other sciences in sociology.
2. He had no family of his own.
3. One of his famous concepts was “religion of humanity”.
4. Philosophers and thinkers of ancient societies made countless observations about human
behaviour.
a) ucmuHHbIMU
b) noscnbIMuU
C) 6 mexcme nem ungopmauuu.
6. Ykascume, kakomy u3 aozauee mexcma (1,2,3,4) coomeemcmeyrom cneoyowue uoeu:

5. The foundation of sociology is closely connected with the name of philosopher Auguste
Comte.

6. Comte supposed that natural sciences passed through three stages.

7. Omeemovme Ha 6onpoc:

7. What does the law of three stages suggested by Comte imply?

a) A man sees and explains natural world and social events through theological, metaphysical
and positive stages.

b) According to this law there are three stages in developing a person.

c) The society is evolved through three stages.

d) This law can be applied only for people.

8. Onpeodenume ocnosuyo udero mekcma

a) August Comte gave sociology its name and developed it as a science.

b) Positivism is a philosophic doctrine connected with sociology.

c) Sociology is considered to be a science of society.

d) Auguste Comte is well-known for his book “Course of Positive Philosophy”.

V. Ilucbmo. [JesioBasi KoppecnoHIeHIHA
1. Pacnonoxcume uacmu pesrome 6 NpaguibHOM HOPAOKe

education

skills

personal details

references

activities

professional experience

2. Onpedenume K KAKOMY 6UOY 0€1106020 OOKYMEHMA OMHOCUMCA NPeOCMABIeHHbLIL HUJICE
Ompuvl60K

nmoow>

... We are a large record store in the center of Manchester and would like to know more about
CDs and DVDs you advertised in last month’s edition of Hi Fi. Could you tell us if the products
are leading brand names, or made by small independent companies, and if they would be suitable
for recording classical music, games and video?



We would appreciate it if you send us some samples.

a) Contract
b) Memo
c) Letter of enquiry/request

d) CV
Karou
1 1 2 3 4 5 6 7 8 10
d b b a b b b b a
2 1 2 3 4
c a Cc b
3 1 2 3 4 5 6 7 8
a d Cc b a c b d
4 1 2 3 4 5 6 7 8
a b a c 1 3 a a
5 1 2
CAFBED

5.2 lIpuMepHBbIe TeMbI T0KJI210B

The Hotel Business

The Restaurant Business

The Tourist Business

Service Characters of Hospitality Industry
Contact Personnel

Consumer Behavior in Hospitality Market
Marketing of Hospital Services

Customer Orientation as a Marketing Basis
Marketing Management Philosophies

. Marketing Highlights

. Marketing Environment of a Hospital Company
. The Company’s Microenvironment

. Social and Economic Environment

. Political and Technological Environment

. Marketing Information Systems

. Information Basis of Hospital Industry

. Guest Information Management

. Marketing Research

. Growth and Management of Hospitality Business
. Strategies of Growth

. Decision-Makers

. Leadership and Management

5.3 Bompocsl k 3a4ery/ 3K3amMeHy

Hospitality in historical perspective
Hospitality Through Centuries

Modern Concept of Hospitality

The New Management Concepts

The structure of modern Hospitality industry
The Hotel Business

The Restaurant Business

The Tourist Business

Service Characters of Hospitality Industry

CoNoa~wNE




10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
217.
28.
29.
30.
31.
32.

Tangibilizing The Intangible

Managing Consistency of Product

Contact Personnel

Consumer Behavior in Hospitality Market
Sociocultural Aspects of Hospitality
Psychological Aspects of Hospitality
Dynamics of Purchase Behavior

Marketing of Hospital Services

Customer Orientation as a Marketing Basis
Marketing Management Philosophies
Marketing Highlights

Marketing Environment of a Hospital Company
The Company’s Microenvironment

Social and Economic Environment
Political and Technological Environment
Marketing Information Systems
Information Basis of Hospital Industry
Guest Information Management

Marketing Research

Growth and Management of Hospitality Business
Strategies of Growth

Decision-Makers

Leadership and Management



